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COURSE OBJECTIVES
This course is designed to introduce students to the research methods that can be used in most business research and other research related to the social phenomenon. The areas that will be covered includes, introduction to the scientific method, research process, ethics in research, research design, measurement, sampling, data collection, analysis, interpretation and report writing.
At the end of the course, the students should be able to
· do a detailed research
· explain the definition of business research
· explain the scientific thinking
· differentiate concepts, constructs, definitions, variables, hypothesis, theory and model
· describe the research process in detail.
· prepare a research proposal
· consider ethics when conducting a research 

· explain research and its components
· explain the nature of measurement and characteristics of a sound measurement
· describe the scales that can be used in the research process 

· describe types of sampling and differentiate the probability sampling from the non-probability sampling

· understand the methods that can be used to communicate with respondents
· develop instruments for communication with respondents
· present research data through analysis using histograms, polygons, and other techniques
· interpret and summarize data in terms of mean, median, mode, range and standard deviation
· test hypothesis related to 1 population, 2 population and more than 2 population
· interpret computer outputs related to multiple regression and other advanced techniques
· be able to use the Statistical Program for Social Sciences (SPSS) software for data analysis
· able to write a full research report
COURSE EVALUATION
Mid semester exam


20%

Project




20%

Final Exam



60%

MAIN TEXT BOOK
Cooper, R. D. & Schindler, S. P. (2008). Business Research Methods. Singapore: McGraw Hill/Irwin.

ADDITIONAL READING MATERIALS
Berenson, M.L., Levine, D. M. & Krehbiel, T. C. (2005). Basic Business Statistics: Concepts and Applications. New Jersey: Pearson Education, Inc.

Bryman, A. & Bell, E. (2007). Business Research Methods, USA: Oxford University Press.

Cavana, R. Y., Delahaye, B. L. & Uma Sekaran (2001). Applied Business Research: Qualitative and Quantitative, Australia: John Wiley & Sons.

Coakes, S. J., Steed, L. & Dzidic, P. (2006). SPSS Version 13.0 for Windows: Analysis without Anguish. India: Wiley-India.

Davis, D. (2005). Business Research for Decision Making. USA: Duxbury Press.

George, D. & Mallery, P. (2006). SPSS for Windows Step by Step: A Simple Guide and Reference. India: Pearson Education, Inc. 

Hair, J. F., Babin, B., Money, A. H. & Samouel, P. (2003). Essentials of Business Research Methods, USA:  John Wiley & Sons.

Hair, J. F., Black, B., Babin, B., Anderson, R. E., & Tatham, R. L. (2006)  Multivariate Data Analysis with Readings,  USA: Prentice Hall.

Levin, R. I. & Rubin, D. S. (1998). Statistics for Management. USA: Prentice-Hall International, Inc.

Saunders, M., Lewis, P. & Thornhill, A. (2003). Research Methods for Business Students, Great Britain: Pearson Education Limited.

Uma Sekaran (2003). Research Methods for Business: A Skill Building Approach. New York: John Wiley & Sons.

Zikmund, W. G. (2003). Business Research Methods. USA: Thomson Southwestern.

COURSE CONTENT AND SCHEDULING
	Week
	Topic
	Content

	1
	Research in business
	· Why study research?

· What is research?

· What are characteristics of a good research?

	2
	The scientific thinking 
	· Styles of thinking
· The thought process
· Sources of Knowledge

· Understanding Theory

	3
	The research process
	· Research Process
· The Management-Research question hierarchy
· Research Process Problems
· Designing the study

	4
	The research proposal
Ethics in Business Research
	· Purpose of the research proposal
· Researcher benefits
· Sponsor s use
· Types of research proposals
· Structuring a research
· Evaluating the research proposal
· What are research ethics?
· Ethical treatment of participants
· Ethics and the sponsor
· Researchers and the team members
· Professional standards

	5
	Design strategies
	· What is research design?

· Exploratory studies
· Descriptive studies
· Causal studies

	6
	Measurement
	· Nature of  measurement
· Data types

· Sources of variation in measurement
· Characteristics of a sound measurement

	7
	Scale Design
	· Nature of measurement scales
· Response method
· Measurement scale construction

	8
	Sampling Design
	· The nature of sampling

· Probability sampling
· Complex probability sampling

· Non-probability sampling
· Practical considerations

	9
	Survey Method: Communicating with participants
	· Characteristics of communication approach
· Characteristics of the communication approach

· Personal interview
· Telephone interview
· Self administered surveys
· Selecting an optimal method

	10
	Instrument for participant communication
	· Developing the instrument design strategy
· Constructing and refining the measurement questions
· Drafting and refining the instrument

	11
	Data Preparation and description
	· Coding and Editing
· Data Entry
· Exploring, displaying and examining data
· Frequency, descriptive statistics and contingency tables

	12
	Hypothesis testing
	· Hypothesis testing

· Tests of significance

· Parametric test and Non-parametric tests

	13
	Advanced Data Analysis: Measures of association and multivariate analysis
	· Bivariate correlation analysis
· Bivariate regression  analysis
· Multiple regression analysis

	14
	Report Writing: Oral and Written
	· The written research report
· Components of a written research report
· Writing a report
· Presentation of statistics
· Oral presentation
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