"Only as high as I reach can I grow,
Only as far as I seek can I go,
Only as deep as I look can I see,
Only as much as I dream can I be"




SUREYS
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Learning Objectives

Understand . . .

 The process for selecting the appropriate and
optimal communication approach.

o Factors affect participation in communication
studies.

e Sources of error in communication studies and
how to minimize them.

 Major advantages and disadvantages of the three
communication approaches.

 Why an organization might outsource a
communication study.
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Dilemma for Surveys

“The ubiquity of cell phones and the rapid and
continuing development of the Internet have
completely altered the way we talk to each other,
the way marketers talk to customers, the way
customers shop and the way the media research
their audiences.”

Alain Tessier , founder,

Mediamark Research, Inc.
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Select
Data
Collection
Approach
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Selecting a Communication
Data Collection Approach

e
Observation Conditions, behaviors, ‘\ SEREENS @ Attitudes, motivations, Communication

Approach .l i
tHew Chagier B ovents, procosses . 2 imtentions, expectations

Approach

Interviewer Involvement

Survey distribution
only or none




Strengths
o Versatility
o Efficiency

e Geographic coverage

Weaknesses
 Error
* |naccessible populations




Sources of Error

Error
Sources

Measurement
Questions
Interviewer




Measurement Questions

e Wording of the question
* Interpretation of some words
e Jargons



Interviewer Error
o Sampling Error

— Failure to secure full participant cooperation
e Data Entry Error

— Failure to record answers accurately and
completely

e Process Errors

— Failure to consistently execute interview
procedures

— Falsification of answers
— Inappropriate influencing
— Physical presence bias




Participant Error

* Possess information targeted for
« Understand their role
 Adequate motivation



Direction of Influence on Motivation

Decrease

Increase

Participant Motivation
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Prestige of
research sponsor
or agency

Participant Motivation

Self-image as
Liking or dutiful citizen

Perceived compassion for

importance interviewer
of the topic

Loneliness

Confirmation of
self-importance



Noncontact rate

Refusal rate

Incidence rate
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Communication Approaches

Self-
Administered
Survey

Telephone
Survey
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Self-Administered Surveys

Intercept

Disk-by-Mail
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Self-Administered Surveys

Topic
Coverage

Sample
Accessibility

Time
Constraints

Anonymity
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Advantages of Self-Administered Study

* Rapid data collection
* Visuals possible

e Multiple sampling
possible

Access Inaccessible
participants

* |ncentives for higher
response rates

e Lowest-cost
« Geographic coverage |
 Minimal staff needed
 Perceived anonymity |
» Reflection time

Question complexity




Low response rates
INn some modes

NoO Interviewer
Intervention

Skewed responses
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Disadvantages of
Self-Administered Study

Dy extremists

Participant anxiety
nossible

Cannot be too long

Cannot be too
complex

Requires accurate list

Need for low-
distraction
environment

Security

Directions necessary
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Designing Questionnaires Using the

Easy to read
Offer clear directions
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Improving Response Rates

Advance notification
e Reminders

e Return directions and devices
 Monetary incentives

e Deadlines

* Promise of anonymity
Appeal for participation




Options for
Web-based Surveys

Fee-Based Surveying
Service Software
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L } Advantages of Surveying Software

* Questionnaire design in word processing
environment

e Question and scale libraries
 Automated publishing to the Web

* Real-time viewing of incoming data
* Rapid transmission of results

* Flexible analysis and reporting
mechanisms
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L |* Lower costs than
\ personal interview

* Wide geographic
coverage

—ewer interviewers
Reduced interviewer
nias

e Fast completion time
 Random Dialing

« CATI
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Lower response rate
Early termination

Higher costs If
geographically

dispersed sample

_imited Interview
ength
naccessible
populations

_imited complexity of
scales




Survey via Personal Interview
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Personal Interview Survey

Advantages Disadvantages

« (Good cooperation rates  High costs

* Interviewer can probe * Need for highly trained
and explain Interviewers

* Visual aids possible

« llliterate participants can
be reached

e |nterviewer can
prescreen

CAPI possible

e Time consuming
e Labor-intensive

e Some unwilling to invite
strangers into homes

* Interviewer bias possible
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What Is important in this chapter?

ypes of communication
e Sources of error



